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Abstract 
Interesting attractions will make tourists come back to visit and create a positive image of the 
tourist area. This study aimed to analyze the influence of Destination Image, Perceived Quality, 
Perceived Value on Satisfaction and Revisit Intention on tourism in Tanjung Benoa Bali.This 
study uses primary data through questionnaires on 150 travelers who've been to Watersport 
Tanjung Benoa Bali. The sampling technique of this study was non-probability sampling. 
Processing and testing the model using Structural Equation Modeling (SEM) with the help of 
analysis of moment structures (AMOS 16).The results of quantitative research shows that there is 
influence of destination image on perceived quality, perceived value, satisfaction and revisit 
intention significantly. The influence of perceived quality significantly to perceived value, 
satisfaction and revisit intention. Note also that there is the effect of perceived value on 
satisfaction and revisit intention. In this study also found that there is influence significant 
satisfaction to revisit intention. 
 





Obyek wisata yang menarik akan membuat wisatawan kembali berkunjung dan menciptakan 
image positif wisata daerah tersebut. Penelitian ini bertujuan untuk menganalisis pengaruh 
Destination Image, Perceived Quality, Perceived Value terhadap Satisfaction dan Revisit 
Intention pada obyek wisata di Tanjung Benoa Bali. Penelitian ini menggunakan data primer 
melalui penyebaran kuesioner pada 150 wisatawan yang pernah berkunjung ke watersport 
Tanjung Benoa Bali. Teknik pengambilan sampel penelitian ini adalah non-probability sampling. 
Pengolahan dan pengujian model menggunakan metode Structural Equation Modeling (SEM) 
dengan bantuan Analisis of moment structures (AMOS 16). Hasil penelitian kuantitatif 
menunjukkan bahwa ada pengaruh destination image terhadap perceived quality, perceived 
value, satisfaction dan revisit intention secara signifikan. Pengaruh perceived quality yang 
signifikan terhadap perceived value, satisfaction dan revisit intention. Diketahui pula bahwa ada 
pengaruh perceived value terhadap satisfaction dan revisit intention.  Di penelitian ini juga 
ditemukan bahwa ada pengaruh satisfaction yang signifikan terhadap revisit intention. 
 
Kata kunci: Destination Image, Perceived Quality, Perceived Value, Satisfaction, Revisit 
Intention. 
 
